Hospitality and Tourism
Course Syllabus

Mr. Orr
Course Description
Intended Audience: 9-12
Credit: 0.5
Major Outcomes: 
· Hospitality and tourism careers

· Perform event planning in the Hospitality Sector

· Business to Business selling

· Travel and tourism bureau re-branding

Projects and activities
· Take on the role of a sales manager for a major hotel and develop events that will engage a large group over multiple days.  
· Rebrand a city’s travel and tourism department and market the city as a tourist destination
Instructional Focus 
· Industry-based examples, project-based learning, job-based skills, and hands-on activities.

Co-curricular Connection: DECA
Course Outline
I. Introduction to Hospitality and Tourism Careers
A. Accommodations, Attractions/Events, Transportation, Food Service
B. Hospitality and Tourism Interview 

II. Elements of the Customer Service Mindset
A. Customer Centric focus
B. Communication Skills
C. Hospitality and Tourism Role Play
III. Marketing a Tourist Destination
A. Government and Business Role
B. Target Audience
C. Marketing Activities
IV. Event Planning and Professional Selling
A. Product, Place, Price, Promotion

B. Professional Selling

C. Event Planning

Classroom Instruction
Lecture, note taking, discussion, small group activities, large group debate, videos, written assignments, exams, quizzes, textbook, and research assignments.

Grading Scale

A:

99-94%

A-:

93-90%

B+:

89-87%

B:

86-84%

B-:

83-80%

C+:

79-77%

C:

76-74%

C-:

73-70%

D+:

69-67%

D:

66-64%

D-:

63-60%

F:

59% and Below

**Note** 
If a student has a truancy in the term they will lose 2% off of their final grade.

